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In business you don’t have to 
use social media, but you 

should know about it!
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The Need for Social Validation: 
When consumers do not have 
enough information to make 
independent opinions and so hunt 
for external clues such as; popularity, 
trust, rankings, etc.”



The Desire for Social Badging:

“Social badging” occurs when people 
validate their persona through the 
purchase of brands, or by the 
organizations with which they align.
(40% of people who join a facebook business page do it for Social Badging. Exact 
Target and CoTweet 2010)
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Social Platforms do NOT stand alone!

They Feed Each Other



Social Media 101

Web Site

Macro-
Blogs & 
V-Logs

Micro 
Blogs, 
Social 
Media

Who you are

What you 
know

What you do
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Best Practices:
Capture your good comments



Twitter Lesson 
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Lessons:

 Twitter allows for the possibility for you to lead 
the traveler throughout their journey using #

 Secure a # and build hashtag followers and 
create a conversation about your destination

 Twitter is a news agency that points! Best used 
to point to your travel blog, facebook, event or 
Web site

 You can grow targeted Twitter followers faster



2: Engagement: Twitter
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Hashtags



Twitter Age Group: 24 to 34

Skewed high in interest for: news, 

restaurants, sports, politics, travel, pop 

culture and read more. Entrepreneurial & 

often tweet to promote their blog or 

business Web site.
(Comscore 2009)

Twitter
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Best Practices



Facebook

www.johnhopejohnstone.com



www.johnhopejohnstone.com

 Facebook Age Group: 24-49. Those 

35-49 are the most active majority 

on facebook, claiming 31.6%. 

Married (40%), white 80% and 

retired 6% than other SMs. Second 

highest income avg. $51,000 and 

average 121 connections
-ComScore 2009

Facebook 



 Lesson: Campaigns create the buzz that makes 
for great facebook pages.

 Facebook business pages are now mini-sites 
that shows a human “face” to the 
organization. 

 Average facebook fan is worth $136.00 after 
marketing costs. (Averaged over 120 different 
business catagories)

Facebook 
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 Lesson: The best prospecting platform in Social 
Media and for Business Brand Awareness. 

 People take Linkedin more seriously than any 
other SM platform

 Linkedin groups, best platforms for building 
specific discussion groups

 However, facebook outranks Linkedin for 
customer retention

Linkedin 
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Linkedin
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http://www.slideshare.net/erickschonfeld/linkedin-

demographic-data-jun08-presentation



Video Sharing
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Best Practices

http://www.youtube.com/watch?v=-2d5Bj1W9KE


 Lesson:  It is the video content NOT the 
platform that makes SM succeed or fail.

 Video puts flesh and a voice to the brand

 It can be pulled into your Web site, Facebook, 
Linkedin, Twitter and Blog

 Great for promoting new programs

 Great for Search ranking

 Age spread across all spectrum

Video Sharing
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 Lesson:

 Nothing shows thought leadership better than 
a blog

 Make blogs niche specific and have people 
with street cred write the blogs

 People like to do business with people they 
feel they know

 A blog doesn’t have to be prose

Blogging
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Blog 

Organizations that regularly blog 
key word rich content enjoy 55% 
more visitations to their Web sites 
than those who don’t. 
Phocus Wright
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Lesson: Consumer review sites feed the need for 
Social Validation

 “80% of On-Line consumers study reviews 
before they buy.”

 “Reviews are not just a widget that you put on 
your website. Reviews are a fundamental tool 
where customer conversations become 
powerful content.”
Sam Decker
Chief Marketing Officer
Bazaarvoice

Consumer Reviews
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Consumer 

Review 

Sites



Podcasting
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Podcast Blogs

http://www.socialmedialeaders.podbean.com/


Lesson: Great for on-the-go touring.

 A valuable tool for creating social 
and political capital with key 
influencers

Simple to produce

Upload to ITunes

Podcasting
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Location Based Sites
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Location Based 

Marketing



Location Based Demographics
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Location Based Users
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Lesson: Amazing for “force” 
promotions. Creates a sense of 
popularity, immediacy.

Answers the need for Social Badging

Moving people around your area and 
checking-in for rewards. 

Location Based Sites
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Text Marketing
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Hi John, please accept 20% off 

your dinner at The Steak House 

#91342 Show this txt. Circus Circus



Lesson: Permission based texting and 
coupon delivery incredible tool for 
tracking conversion and increasing 
traveler satisfaction. 

Text Marketing
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Sources of further info:
 One Week Free WebEx coaching

 “Secrets for Success in Social Media Marketing” 
Amazon.com (book)

 “How to Market Tourism in the 21st Century” 
Amazon.com (book)

 www.buzzmaster.wordpress.com (Blog)

 www.facebook.com/HPRSocialMedia (daily tips)

 www.johnhopejohnstone.com (What we do)

 johnhopejohnstone@gmail.com

More Assistance:
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http://www.buzzmaster.wordpress.com/
http://www.facebook.com/HPRSocialMedia
http://www.johnhopejohnstone.com/
mailto:johnhopejohnstone@gmail.com

